
 

 

WHAT IS THE POINT OF A RATIONALE? 

A rationale forces you as an author to show the thinking behind your creative writing. It enables the 

best students to display the depth of thought that lies behind their piece. 

Before you start planning your rationale, have a think about how you might be able to use your 

rationale to your own advantage. You might want to: 

• Show you understand the text(s) that your creative piece was based on 

• Show how you have used particular language forms or styles – perhaps a particular 

structure, or some symbolism 

• Explain things that you think your markers might not notice or understand without an 

explanation 

All rationales are expected to refer to at least a couple of secondary sources to show the research 

you have undertaken while planning your creative. On the following slides, you’ll see the kind of 

research you might want to complete. 

 

REMEMBER 

You must not just re-tell the story of your creative in your rationale. Your markers will read your 

creative – they don’t need to be told the story twice! 

Instead, you need to explain the deep, considered thought that you had when preparing your 

creative task. 

 

WRITING STYLE 

You should write in formal, first person language. 

This means that you should use: 

• The first person 

• Formal language 

• Full sentences and paragraphs 

• In-text referencing 

 

  



 

 

WHAT SHOULD YOU INCLUDE? 

NOTE: You do not have to follow this structure precisely. All of the ideas within this example 

structure are likely to be ones that you would benefit from including, though. 

 

PART 1: THE INTRODUCTION 

Introduce your major ideas, including how your creative relates to or fulfills the question or task you 

have been provided. 

Other origins of your ideas might be relevant – what made you think of your concept? 

Using secondary sources here might be useful to: 

• Show that you have researched the question you have been given. This is especially true if 

you are required to produce a creative that is “inspired” by another text and you have 

researched that text.  

 

PART 2: YOUR PURPOSE 

Explain what you hope to achieve through your creative piece. 

This ultimately means answering some questions: What do you want your audience to take away 

from your creative? How do you want them to feel, or what do you want them to think? 

If relevant, discuss the themes or issues that you want your audience to think about, or the question 

you want to raise in their minds. 

Using secondary sources here might be useful to: 

• Show you have a credible understanding of the theme or idea you are focusing on. 

 

  



 

 

PART 3: LANGUAGE AND FORMAT 

Consider what you think are the most important aspects of the language and format that you have 

used and justify their use here. 

For example, you might explain and justify: 

• The format (short story / poem / script / etc) you have chosen to use. 

• Key features such as characters or their relationships with each other 

• The setting  

• The genre 

• The point of view through which the story is written 

• The mood or atmosphere you have attempted to evoke  

• The imagery or symbolism you have used and its connotations 

• The intertextuality you have called upon and its connotations  

• The language techniques you have incorporated, particularly if you are writing poetry 

  

REMEMBER, when you are writing about any of these things, you should be focusing on HOW YOUR 

LANGUAGE USE HAS HELPED YOU TO ACHIEVE THE PURPOSE OF YOUR PIECE THAT YOU 

MENTIONED EARLIER IN YOUR RATIONALE. This means that you need to explain how your 

techniques will impact upon the audience. 

Using secondary sources here might be useful to: 

• Show you have a credible understanding of how particular language techniques or forms 

impact upon an audience. 

• Show you have a credible understanding of the connotations that are evoked by the 

symbols, imagery or intertextuality that you have used. 

 

Linking to other texts 

Remember, most creative responses are inspired by other texts in two ways: 

1) You can make direct links to other texts, where you have clearly based your piece on the same 

theme or plot. 

2) You can make indirect links to other texts, such as you being inspired by the writing style or 

structure of another text. 


